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1. CAMPAIGN ORGANIZATION NEED 
 
Intellectual property is the element that can foster economic activity, because it emphasizes the 
imagination, innovation and creativity. Thus, the economy of the future will be creative and 
innovative. Increasing the value of intellectual property is an indicator of success of any 
institution or enterprise but also the country in general. As confirmation of the above-mentioned 
are some examples: over 11% is the contribution of copyright and related rights industries to the 
U.S. Gross Domestic Product, the value of a single trademark can far exceed the national 
budgets of many countries, the use of geographical indications on a product increases the 
profitability of the enterprise with about 11%, the value of intellectual property in some 
enterprises exceeds their tangible assets. 
 
Unfortunately, often these indicators are also very attractive for counterfeiters or pirates, which 
often are well financed, have a highly developed organizational structure, production volume 
exceeds that of the right holders and operates on a global or regional scale. Characteristic of this 
offence is that it uses advanced technologies and modern business models on the production and 
distribution of counterfeit and pirated goods. In addition to the classical methods, the Internet is 
another advantageous means by which organized criminal elements more easily reach the end 
user. 
 
And if in the 90s were counterfeit, especially, luxury items, clothing, music, movies, software, 
today virtually all consumer items are affected by the phenomenon of counterfeiting and piracy, 
including foodstuffs, cosmetics, perfumery, parts for transportation facilities, toys, electrical 
appliances or drugs. Thus, counterfeiting not only affects intellectual property rights and not only 
undermines certain industries, but also directly threatens the safety of states and health of 
citizens, including young generation. 
 
In this context, the formation of a generation of young people well informed and willing to 
support the fight against counterfeiting and piracy, is an objective determinant in ensuring the 
enforcement of rights. Practice in recent years demonstrates that lack of support from the 
ultimate consumer substantially minimizes the authorities’ efforts to combat these phenomena. 
Thus, even if the national legal framework ensures, mostly, the enforcement of rights of the 
holders and the process of establishing the institutional system was completed, attesting 
authorities’ desire to change things for the better, however the end result will be achieved only 
with the full involvement of all components and actors in the field, especially from society. 
According to the European experience, the society must be the determining factor in combating 
counterfeiting and piracy phenomena. Unfortunately, according to the study on consumer 
awareness of the counterfeiting and piracy phenomena 
(http://www.stoppirateria.md/pdf/studiu_raport.pdf), the general perception of Moldovan society 
is, for the time being, one of ignorance and misinformation. 
 

• Public society awareness campaign in 2012 was a success and a first step towards 
changing the final consumer’s perception on intellectual property, in general, and on 
counterfeiting and piracy and their consequences, in particular. 
 
The organization of the pupil awareness campaign on the phenomena of 
counterfeiting and piracy represents a continuation of the events started in 2012, except 
that the target group will be limited to ninth-grade and twelfth-grade pupils from the 
educational institutions. The first stage will be directed towards schools and lyceums 
from Chisinau, after which it will move to the nationwide coverage stage. The main 



objective of the campaign is to inform the younger generation about the risks and 
consequences produced by counterfeiting and piracy, and the message of the campaign to 
reach as many educational institutions in the country. 

 
2. CAMPAIGN OBJECTIVES 
 
� Raising the level of general culture of the pupils on intellectual property; 
� Raising the level of awareness by the younger generation of the need to respect IP rights; 
� Informing the younger generation on the negative effects of counterfeiting and piracy; 
� Outlining the perception of the younger generation on counterfeiting and piracy 

phenomena and identifying the possible ways to minimize them 
 
3. TARGET AUDIENCE 
 
The target group of the Campaign will include the ninth-grade and twelfth-grade pupils from 
pre-university educational institutions (lyceums, general education schools) of the Republic of 
Moldova. 
 
4. CAMPAIGN ORGANIZATION PERIOD  
 
The campaign will be organized during the year 2014. 
 
5. VENUE AND TIME OF ORGANIZATION 
 
Planned activities of the Campaign will be organized in the conference halls of the educational 
institutions, outside the syllabus hours. Duration of the meeting will be 60 minutes. 
 
6. MARKETING PRODUCTS AND TOOLS 
 
� Thematic lectures 
� Itinerant exhibition of counterfeit and pirated products 
� Survey 
� Video spots 
� Promotion materials, etc. 

 
7. PERFORMANCE INDICATORS 
 
� The number of educational institutions involved in the project – 50 
� The number of pupils involved in the action – 5000 
� The number of completed questionnaires – 4500 

 
8. MEETING CONDUCT PLAN  
 
At the entrance, in the pupil registration process, it will be distributed questionnaires to assess 
the knowledge of the field of intellectual property and of the perception of piracy and 
counterfeiting phenomena, coordinated with the Ministry of Education and the General 
Directorate for Education, Youth and Sport (GDEYS) from Chisinau. Pupils will be informed 
about the purpose of the survey conducted and about when and how to complete the 
questionnaire. 
 
Before the start of the event, pupils will have the possibility to visit the exhibition of counterfeit 
products. 



In general, each meeting will have the following structure: 
 
� Presentation of a video spot on the phenomenon of counterfeiting (3 min.) 
� Presentation in power-point of information on the essence of counterfeiting and piracy 

phenomena, the risks and consequences on the younger generation, actions of 
counteracting these offences (35 min.). Discussions will be held in free form, so that the 
audience intervention be possible at any stage 

� Presentation of a video spot, in which several performers will convey a common 
message, which would urge pupils to keep a vigilant eye on counterfeiting or piracy 
phenomena (3 min.) 

� Completion of questionnaires (15 min.) 
 
At the end of the meeting, pupils: 
 
� will submit the questionnaires completed 
� will receive promotional materials 
� will be informed about the possibility of participating in a drawing and poetry contest 

 
The laureates of the contest, and one pupil from each educational institution participating in the 
activities organized within the Campaign, will be later invited to attend the winter school. 
 
9. EXPECTED RESULTS 
 
� Additional knowledge on the importance of intellectual property  
� Fast identification of the elements of counterfeiting and piracy  
� Reduction of the use of pirated and counterfeit products among pupils 
� Obtaining information on the perception of counterfeiting and piracy phenomena 

 
10. IMPLEMENTATION PROGRAM  
 
� Action plan indicating the actions, responsible persons and deadlines 
� Campaign Budget: 

- allocations from AGEPI budget  
- sponsorships of right holders and their associations 
- assistance from international organizations 

� Campaign Partners 
- public institutions (Ministry of Internal Affairs, Customs Service) 
- right holders and their associations 
- public persons (composers, performers, writers, inventors, businessmen) 
- international organizations 

 
 


